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 Community Cornerstones are places, events, traditions, points of interest, scenic Q3
views, cultural and/or historic resources that are particular to that community and 

contribute to its character. Please list up to 5 Community Cornerstones that you value 
most in Jaffrey: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Words included in the “word cloud” image above appear larger if they were mentioned by respondents more often. Mount Monadnock 
was mentioned in more than half of the responses. Other cornerstones that were identified frequently include Jaffrey Center, Festival 
of Fireworks, Scarecrows, and the Common. 
 

 

 

  



 What threats or obstacles do you think could harm or change Jaffrey’s community Q4
character?  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Words included in the “word cloud” image above appear larger if they were mentioned by respondents more often. Initially this image 
is a little misleading because of the variety of issues identified and the many different terms used. Concerns related to drug use (20%) 
seemed to be the largest shared concern followed by threats related to development, issues in the Downtown, taxes, and school related 
issues. 



 

 

 

I
m

 

 

In general surve
most important 

Answer Op

Downtown 
Natural Res
Recreation 
Historic/Cu

ey respondents f
- followed by D

ptions 

 Jaffrey  
sources 
 Facilities 
ltural Resources 

felt all four categ
Downtown Jaffre

 

gories contribut
ey, Historic/Cul

1 (L
Impo

ted to Jaffrey’s c
ltural Resources

 Least 
ortant) 2

5 1
3 
4 2
5 1

community char
s, and Recreation

2 3

17 5
1 2

26 5
18 5

racter with Natu
n Facilities. 

3 4

50 93
6 61

59 10
51 10

ural Resources r

4 5 (M
Import

3 120
1 197

02 96
05 108

 

ranking 

 ost 
tant) 

0 
7 

6 
8 



 



 List up to 5 communication methods you regularly use to find out what’s going on in Q7
Town (newspaper, website, posted agendas, for example). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Words included in the “word cloud” image above appear larger if they were mentioned by respondents more often. More than 50% of 
respondents identified the newspaper as the first place their use regularly to learn about what is happening in Jaffrey. This was 
followed by social media (Facebook.etc.), word of mouth, and the town website and email. 
 
 
 



 List up to 5 ways the communication methods could be improved to invite civic Q8
participation. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Words included in the “word cloud” image above appear larger if they were mentioned by respondents more often. Responses to this 
question were extremely varied. Social media was suggested by more than 20% of respondents followed by emails and mailings from 
the Town, and traditional radio, television and print media outlets. 
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IIt is important too note that only 24 respondentss answered this qquestion. The reemainder are alrready year-roundd residents of Jaaffrey. 



 

 

 

 



 If you have moved to Jaffrey from another location, what attracted you to Jaffrey? Q15
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Words included in the “word cloud” image above appear larger if they were mentioned by respondents more often. Respondents 
identified the rural aspects of the community (16%) and housing (16%) as the number one reasons they were attracted to Jaffrey. 
Other attractions included the community itself (15%), the small town feel (14%), family (13%), and jobs (11%). 
 
 
 



 
 
 
 

 







 
 
 

 



 Do you have any other comments that would help us describe the community Q20
character and that you think would be important to include in a Vision for the future of 
Jaffrey? 
 

 
This question generated very specific responses. From simple responses that they had no additional comments to more focused 
comments related to specific departments, places, and community initiatives. This series of open ended questions should be shared 
with town staff and municipal boards as an indication of what residents are thinking. 

 
 

 

 


